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DIGITAL POVERTY: THE INABILITY TO INTERACT 
WITH THE ONLINE WORLD FULLY WHEN WHERE 
AND HOW AND INDIVIDUAL NEEDS TO.

• Lockdowns and pandemic highlighted need for 
tackling digital poverty

• We are tackling the millions who are offline 
• Our aim is to convene, advocate and support
• Collaboration with industry, government and 

charities is the key
• Currys have been with us from the beginning



• Partnerships only truly work with shared 
values and the highest level

• Currys committed at start up – and joined 
our…
✓ Founders Board: Strategic input at most 

senior level
✓ National Delivery Committee: Delivering 

real change
✓ Ambassadors: Advocating for what we do

• Real Support right now: Tech4Families
• Together this means involvement for senior 

leaders, corporate & store colleagues and 
customers

Together we will end Digital Poverty by 2030
Tech4Families:
• Almost 1,000 families supported
• 2,000+ applications
• 7 regions supported



Our priorities support our Vision
We help everyone enjoy amazing technology

Progress to date Business Impact

Founding partner of the Digital Poverty Alliance (DPA) to drive long term 
change through convening and inspiring collaboration within the UK 
community for sustainable action against digital poverty

Supporting key DPA moment and milestones with senior representation 
and PR

Working with the DPA to raise the issue up the Government’s agenda by 
integrating the issues of digital poverty into our communications plans 
and public affairs priorities

Launched Tech4Families to help support those in immediate digital need

Inspired colleagues to join the fight against digital poverty

Increased colleague engagement

A strong evidence point for our vision to help everyone enjoy amazing 
technology, emphasising the societal role we play

Building our reputation and building proof points for our commitment to 
help eradicate digital poverty

Drawing out the connections and opportunities that solving digital 
poverty provides

Almost 1,000 laptops provided to families in need, funded by customers 
microdonations in stores

Our colleagues have created opportunities to support the DPA from 
award winning window displays to raise awareness, to £12k being raised 
for the inaugural End Digital Poverty Day, and much more!

OTP score of 77 for Corporate Citizenship, up +3 points on previous year



Challenging Times
The cost of living



Continued collaboration

The Outside In Project: Digital Poverty 
Inspiring action from businesses 
through conversations with lived 

experts 



Take aways

• Roles and responsibilities and good governance
• Strengths and weaknesses
• Insight and data driven
• Putting the time in to build connections
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